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THE GROWTH OF THE CONSUMER IS THESTORY

έΎǋŧŇηĹŬŠŠŇǂǋηŠƺƕǫǋŧηƕƷƷƕƺǋǓƌŬǋǱηŬƌηǋŧŇηŧŬǂǋƕƺǱηƕşηĺĞƷŬǋĞƂŬǂƊΎή
- McKinsey & Company

Source: McKinsey Global Institute

FROM WALL STREET 
TO THE GREAT WALL



A RANDOM WALK DOWN WALL STREET

~30% 
of EEM & VWO 

are SOEs
January 1992



~30% 
of EEM & VWO 

are SOEs

August 1992
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EINVESTING: FRACTIONAL SHARES

June 1999



ACTIVE INDEX ADVISORS: DIRECT INDEXING

December 2001



GOOGLE GOES PUBLIC

~30% 
of EEM & VWO 

are SOEs

August 2004



April 2006
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THE GROWTH OF THE CONSUMER IS THESTORY

έΎǋŧŇηĹŬŠŠŇǂǋηŠƺƕǫǋŧηƕƷƷƕƺǋǓƌŬǋǱηŬƌηǋŧŇηŧŬǂǋƕƺǱηƕşηĺĞƷŬǋĞƂŬǂƊΎή
- McKinsey & Company

Source: McKinsey Global Institute

INVESTING IN
EMERGING MARKETS
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Emerging Markets
Frontier Markets

Source: MSCI Classifications as of November 2019

*MSCI & FTSE Disagree
**Recently Deleted
*** ĨStandalone Marketĩ

Americas
Brazil
Chile

Columbia
Mexico

Peru
Argentina***

Europe
Czech Republic

Greece
Hungary
Poland

Russia**
Turkey
Croatia
Estonia

Lithuania
Kazakhstan

Romania
Serbia

Slovenia

Middle East
Egypt
Qatar

United Arab Emirates
Bahrain
Jordan
Kuwait

Lebanon
Oman

Africa
South Africa

Kenya
Mauritius
Morocco
Nigeria
Tunisia

Asia
China
India

Indonesia
Korea*

Malaysia
Pakistan

Philippines
Taiwan

Thailand
Bangladesh
Sri Lanka
Vietnam

WHAT ARE EMERGING MARKETS?



11

6,205,000,000 

1,095,000,000 

 -

 1,000,000,000

 2,000,000,000

 3,000,000,000

 4,000,000,000

 5,000,000,000

 6,000,000,000

 7,000,000,000

Emerging & Frontier Markets Developed Markets

WORLD POPULATION

5.6x

Source: IMF, World Economic Outlook  2018

EMERGING MARKETS ARE 85% OF THE WORLD
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8.8x

Source: IMF, World Economic Outlook  2018

EMERGING MARKETS HAVE BETTER DEMOGRAPHICS
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EMERGING MARKETS ARE WAY BEHIND IN CONSUMPTION



14

ψΩǔŬŌϓľűťťŌǈǔϓťǀƚǴǔŬϓƚƽƽƚǀǔǜƑűǔǺϓűƑϓǔŬŌϓŬűǈǔƚǀǺϓƚŤϓĿģƽűǔģƇűǈƏΩω
- McKinsey & Company

Source: McKinsey Global Institute
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THE GROWTH OF THE CONSUMER IS THESTORY

έΎǋŧŇηĹŬŠŠŇǂǋηŠƺƕǫǋŧηƕƷƷƕƺǋǓƌŬǋǱηŬƌηǋŧŇηŧŬǂǋƕƺǱηƕşηĺĞƷŬǋĞƂŬǂƊΎή
- McKinsey & Company

Source: McKinsey Global Institute

PROBLEMS WITH TRADITIONAL 
EMERGING MARKETS

INDEXES + ETFs



16

CONFLICTS OF INTERESTS

INEFFICIENT

POOR CORPORATE GOVERNANCE

WIDESPREAD CORRUPTION

Largest Emerging Market ETFs have ~ 30% in SOEs

SOEs
Companies owned and controlled 

by the government in order to 
partake in commercial activities 

on the government's behalf

#2 PROBLEM: STATE OWNED ENTERPRISES (SOEs)
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~30%
EEMand VWO

are SOEs!

Source: https://www.latimes.com/world/brazil/la -fg-ff -brazil-petrobras-scandal-20150416 -story.html

#2 PROBLEM: STATE OWNED ENTERPRISES (SOEs)



18Source: https://www.korea.com.sg/en/bbs/board.php?bo_table=notice&sfl=tags&stx=Korean%20food&wr_id=67

OLIGARCHS & KOREAN CHAEBOL = KIND OF SOEs
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Source: The Endowment Investor: http://endowmentinvestor.com/

Endowment and 
Foundation Emerging 
Market exposure has 

evolved over the years.

As familiarity and 
allocation grows, so 
does the variegated 

approach

EM 3.0: THE EVOLUTION OF EM INVESTING

Harvard Endowment Emerging Market Exposure

EM 1.0
ψíƚŌϓűƑϓČģǔŌǀω

EM 2.0
Increased 

EM 3.0
Index Weight +

3% 8%

China
3%

EM Consumer
5% Frontier 

2%

Other 
5%

2005 6% 2016 11.5%2008 8%

Average Morningstar Emerging Market Exposure
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ψΩǔŬŌϓľűťťŌǈǔϓťǀƚǴǔŬϓƚƽƽƚǀǔǜƑűǔǺϓűƑϓǔŬŌϓŬűǈǔƚǀǺϓƚŤϓĿģƽűǔģƇűǈƏΩω
- McKinsey & Company

Source: McKinsey Global Institute
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THE GREAT CONFLUENCE: 

3 MEGA TRENDS
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ψΩǔŬŌϓľűťťŌǈǔϓťǀƚǴǔŬϓƚƽƽƚǀǔǜƑűǔǺϓűƑϓǔŬŌϓŬűǈǔƚǀǺϓƚŤϓĿģƽűǔģƇűǈƏΩω
- McKinsey & Company

Source: McKinsey Global Institute

#1 THE EMERGING MARKET CONSUMER IS THESTORY
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Apple CEO Steve Jobs 
demonstrates the first 
iPhone at the Macworld 
expo in 2007.

SMARTPHONES STILL RELATIVELY NEW
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#2: THE COMPUTER 



25
25

Source: Newzoo Data 2022

47%

Smartphone Penetration by Country 
% of Total Population (2022)

#3: THE INTERNET



TRANSPORTATION

PAYMENTS

COMMERCE

Cash Checking Credit

Local Market Big Box Retailer

Taxi Car Ownership

THE 
LEAPFROG 
EFFECT:
UNDERDEVELOPED 
CONSUMPTION 
INFRASTRUCTURE

These new smartphone-
enabled consumers do not 
have bank accounts, debit or 
credit cards, cable televisions 
or automobiles and are 
leapfrogging traditional 
consumption .



YoY Revenue Growth of Emerging Markets Internet Sector

51% 50% 36% 38% 42% 37% 35% 48% 37% 24% 27%

Source: EMQQ Global LLC, Bloomberg LP
EMQQ Index is not an investable product and the included time series data preceded the inception date of the live track record

RESULT #1: MASSIVE REVENUE GROWTH

36% 14%

13,488 20,328 30,449 41,530 57,265 81,119
110,884

149,234

220,767

301,312

373,707

473,583

643,524

736,835

857,676

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023E

Emerging Markets Internet Sector Total Revenue 
2009 - 2023 ($MM)

13 YR. CAGR = ~36%

16%



RESULT # 2 νVALUE CREATION

437.23

115.30

$0

$200

$400

$600

$800

$1,000

$1,200

Emerging Markets Internet Sector vs MSCI Emerging Market Index
As of 04/28/2023

EM Internet Sector

MSCI Emerging Market Index EEM
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BABA: LARGEST IPO IN U.S. HISTORY
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U.S. CHINA

TENCENT (HK: 0700)



31

NANJING, CHINA 2018

DIGITIZING EVERYTHING: HEALTH CARE
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NANJING, CHINA 2018

DIGITIZING EVERYTHING: ENTERTAINMENT
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NANJING, CHINA 2018

DIGITIZING EVERYTHING: FOOD

Hangzhou, China 
2018



34

NANJING, CHINA 2018

Nanjing, China 
2018

MOBILE PAYMENT ADOPTION IS PERVASIVE
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:ŬűƑģϋǈϓ§ƚľűƇŌϓÕģǺƏŌƑǔǈϓ
Market Shares (2020)

Source: iResearch2020, DaxueConsulting, Big Tree Capital LLC

Alipay
55%

Tenpay
39%

Other
6%

4% 4%

19%

43%
51%

75% 79%
83% 85% 86%
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:ŬűƑģϋǈϓ§ģǀƄŌǔϓàŬģǀŌϓƚŤϓ
Mobile vs. Non -Mobile Payments

MOBILE PAYMENT IS THE GATEWAY TO FINTECH
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CHINA: BEYOND BABA & TENCENT
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BEYOND CHINA:
THE NEXT FRONTIER
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Source: 2020 Ecommercedb.com
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China
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Ecommerce Sales By Country (Billions)

China is 4x larger
than the other 45 Emerging 
Markets combined!

CHINA DOMINATES GLOBAL ECOMMERCE 
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Country Weight No. Stocks

China 57.45 46

India 8.72 24

South Korea 7.75 16

Netherlands 5.14 1

South Africa 4.38 2

Uruguay 4.08 2

Singapore 3.47 2

Brazil 2.61 14

Kazakhstan 1.53 1

Hong Kong 1.24 4

Japan 1.09 1

Germany 1.00 2

Indonesia 0.71 3

Poland 0.52 3

Taiwan 0.23 3

Egypt 0.05 1

Argentina 0.03 1

Total 100% 126

China
57%

EMQQ Index Country Weighting %

Ex China
= 43%

G§××ϓ~ Ø_G~Ēϓ ϓ:fk© ϓàí²ØĒΩϓSO FAR

Source: Bloomberg, EMQQ Global LLC
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8,275 10,918 14,334 14,867 16,656 20,097 20,441 28,011 36,822 46,665 55,875 75,583 105,727 129,220 157,6485,213 9,410 16,115 26,663 40,610
61,022

90,443
121,223

183,944
254,647

317,833

398,000

537,797

607,615

700,027

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023E

Total Revenue
2009 -2022 ($MM)

FMQQ EMQQ China

NEXT FRONTIER (NON-CHINA) PASSES $100B

CHINA 
PASSES 

$100 
BILLION

Source: EMQQ Global LLC, Bloomberg LP
EMQQ Index is not an investable product and the included time series data preceded the inception date of the live track record
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CHINA 
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$100 

BILLION
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5,617,000,000

1,414,000,000
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Population

4.0x

Source:: World Bank

NEXT FRONTIER POPULATION = 4X CHINA
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Source: Various. EMarketer,, PPRO, Company Financials  

NEXT FRONTIER PENETRATION = ~1/5TH CHINA

25%

15%

10%

7%

5% 5%

1%

0%

5%

10%

15%

20%

25%

30%

China USA Eastern Europe ASEAN Latin America India Africa

E-Commerce Penetration By Region (2021)

~5% Penetration
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THE THIRD WAVE
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COVID has turbo -
charged the 

behavior of these 
new smartphone 

users.

1.5 BILLION PEOPLE JUST GOT THEIR FIRST COMPUTER
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THIRD WAVE DWARFS FIRST TWO WAVES

226 252 260 270 274 277 280 284 287 290 293 295 297 303 305 312 315 317 320 323 325 328 331 337
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831
1,000 1,011

1,258
1,415 1,518 1,650 1,806 1,969 2,141 2,321 2,471 2,668
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5,000
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7,000
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Source: Statista, IMF, EMQQ Global Analysis + Estimates
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INDIA IS THE BIGGEST PART OF THIRD WAVE

2000 2005 2010 2015 2023

1st WAVE
2nd WAVE

3rd WAVE

Source: EMQQ Global Analysis
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INDIA
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GROWING LIST OF INDIA BULLS

Goldman Sachs Research- Dec 2022
άLƴŘƛŀ ƛǎ ŜȄǇŜŎǘŜŘ ǘƻ ƘŀǾŜ ǘƘŜ ǿƻǊƭŘΩǎ ǎŜŎƻƴŘ ƭŀǊƎŜǎǘ economy byнлтрέ

Link

Morgan Stanley Chief Asia Economist - Nov 2022
ά¢ƘŜ ŎƻǳƴǘǊȅ ǿƛƭƭ ǇǊƻǾƛŘŜ ŀ ŎƻƳǇŜƭƭƛƴƎ ƻǇǇƻǊǘǳƴƛǘȅ ƛƴ ŀ ǿƻǊƭŘ ǎǘŀǊǾŜŘ ƻŦ ƎǊƻǿǘƘέ

Link

Bridgewater CEO, Ray Dalio- Nov 2022
άLƴŘƛŀ ǎƘƻǳƭŘ ƘŀǾŜ ƘƛƎƘŜǎǘ ƎǊƻǿǘƘ ǊŀǘŜ ƎƻƛƴƎ ŦƻǊǿŀǊŘέ

Link

McKinsey & Co CEO, Sternfels- Sept 2022
άLǘΩǎ ƴƻǘ LƴŘƛŀΩǎ 5ŜŎŀŘŜΣ ƛǘΩǎ LƴŘƛŀΩǎ /ŜƴǘǳǊȅέ

Link

JP Morgan CEO, Jaime Dimon- Sept2022
άLƴŘƛŀ ǎƘƻǳƭŘ ōŜ ǘƘŜ ŦŀǎǘŜǎǘ ƎǊƻǿƛƴƎ ƴŀǘƛƻƴ ŦƻǊ ǘƘŜ ƴŜȄǘ мл ȅŜŀǊǎ ŀƴŘ

ǘƘŜ ǎŜŎƻƴŘ ōƛƎƎŜǎǘ ŘŜǎǘƛƴŀǘƛƻƴ ŦƻǊ ǘŜŎƘƴƻƭƻƎȅέ
Link

https://www.goldmansachs.com/insights/pages/the-global-economy-in-2075-growth-slows-as-asia-rises.html#:~:text=China%20is%20forecast%20to%20overtake,according%20to%20Goldman%20Sachs%20Research
https://www.moneycontrol.com/news/opinion/chetan-ahya-indias-coming-decade-of-outperformance-9467401.html
https://www.businesstoday.in/latest/corporate/story/exclusive-india-should-have-highest-growth-rate-says-bridgewater-associates-founder-ray-dalio-352635-2022-11-11
https://www.outlookindia.com/business/it-s-not-india-s-decade-it-s-india-s-century-mckinsey-s-sternfels-news-220635
https://www.cnbctv18.com/economy/exclusive-jp-morgans-jaime-dimon-says-india-to-be-fastest-growing-nation-for-next-10-years-14782381.htm
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#1 INDIA WILL HAVE LARGEST POPULATION IN 2023

2023
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#2 INDIA HAS THE MOST YOUNG PEOPLE

Source: United Nations

610

424

130120117104
7775

272020

Total Gen -Z
(Population in millions)

India > China and US combined
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#3 INDIA IS FASTEST GROWING MAJOR ECONOMY

Source:: IMF

6.8%

5.3%

3.6% 3.5%
3.2%

1.6%

India ASEAN Africa Latam China USA

IMF GDP Growth Projections (2022)



52Source: IMF, The Global Economy Report 2021

#4 INDIA HAS A SWELLING MIDDLE CLASS

30%

54%

78%

2005 2018 2030

Swelling Middle Income Households in India

Low Middle High
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#5 INDIA CONSUMPTION SET FOR BIG GROWTH
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Emerging Markets Middle Class Consumption

Source: OECD
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#6 INDIA SMARTPHONE PENETRATION STILL LOW

54
Source: Newzoo Data 2022

47%

Smartphone Penetration by Country 
% of Total Population (2022)
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#7 INDIA HAS FASTEST E-COMMERCE  GROWTH

27.0% 26.8% 26.0%

21.1% 20.5% 20.0%
18.5% 18.0% 17.9% 16.8%

India Brazil Argentina Mexico UK Phillipines China Vietnam USA World

Top 10 Countries Ranked by Ecommerce Growth (2021)

Source: E-Marketer
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(PAYTM.NS) PAYTM :ψÕ ĒÕ ~ϓ²^ϓk©Ak ω
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(NYKAA.NS) NYKAA:ONLINE BEAUTY PRODUCTS




